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A paradox of the new music industry: Albums sell less and less well every year, but as
a marketing tool they are now more important than ever. A case in point is Lady Gaga,
whose new album, “Born This Way”, was released on May 23 and sold more than 1.1
million copies. About 60 percent of those sales were digital downloads, the most any
album has ever sold in a week. The extraordinary success of “Born This Way” is a
testimony to Lady Gaga’s appeal and the hard work of her business team.



