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(attribute) | (Important) | (cutoffy | SHARP |SONY |LG |SAMSUNG
¥ &2t r 0.35 2 3 5 2 3
Wt 0.2 2 2 4 1 |3
¥EER 0.15 3 4 4 5 4
KA e 0.25 2 3 2 4 1
G 0.05 3 3 2 4 4
(- ) % £ &3 (multi-Attribute Model) [10 4 ]
(=) £& xR Peg 2 (Lexicographic Rule) [5 # ]
(=) R &% P](Conjunctive Rule) [5 # ]
(z ) # f # Pl (Elimination-by- Aspects Rule) [5 # ]

Mp -

Keegan(1999)ji 74l e & 4P's ¢ u T2 % 2 TEdE | A s » A SR ALTEF &
B BRI EFH LR R A D Ee et @ (dual extension) ~ E i 2 I -F Faf ©
(communication adaption - product extension) ~ & 5-i2 it -jF i & ¥ (production adaption -
communication extension) ~ g i & (dual adaption) » 34 WLE v 8 {eg 2 Xk 0 *F
GlEp o [25 & ]

/P =

d*“@fq&gé%}%ﬁ?%ﬁ“éﬁ LY g s o JEB"‘T IPEE iﬁfrﬁﬁﬂiﬁ-F43:ifgég,
Ao A AT R A e o & 45 0 wry 2 (skimming pricing) ~ i% % %% (penetration
pricing) ~ 3R {7 -k & _i§ (going-rate-pricing) ~ % & & & Z_i§ (companion products pricing) -
;%_;;Lp@ PR Rk E Y P eno[25 4]
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(channel conflict) » #]#
s 2 [25 4]



