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(Clan Control)
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AIDA

(Interest)

(Kaplan and Norton)
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(Muti-Level Control)
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(Expert Power)
(Reward Power)

(Gossip)

® 0

®

(Global Company)
(Transnational Company)

(Masculinity)
(Individualism)

(Mayo)
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(Referent Power)
(Legitimate Power)

(Grapevine)

(Gantt)
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3,000 20% 3,600
(markup pricing) @ (perceived-value pricing)
(going-rate pricing) @ (demand-backward pricing)
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